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Q2FY'10 Q2FY'11 =7z H1FY'10 H1FY'11 =%

S 4.6 = 55%  +20.3% 90.4x 112X +23.8%

asoio| ol 404 437  +8.1% 783 885 +12.9%

a AN 362 448  +23.9% 755 889 +17.8%
xtZHH 0|

cr7| 2 0[ 0l 257 301 +17.1% 556 643 +15.6%
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A 228 HE(K-IFRS AZ7|E)

2Q 2010 2Q 2011 s 1H 2010 1H 2011 s

Of =2 4,609 (100%) 5,546 (100%) 20.3% 9,079 (100%) 11,235 (100%) 23.8%
ELEi¥S 1,793  (38.9%) 2,033  (36.7%)  13.4% 3,513  (38.7%) 4141 (36.9%) 17.9%
ks 1,696 (36.8%) 2,010 (36.2%)  18.5% 3,452  (38.0%) 4,182 (37.2%) 21.1%

=8 341 (7.4%) 386  (7.0%)  13.2% 639  (7.0%) 766  (6.8%)  20.0%

7| Ep* 779  (16.9%) 1,118 (20.1%)  43.5% 1,475 (16.3%) 2,146  (19.1%)  45.5%
ol 404 8.8% 437 7.9% 8.1% 783 8.6% 885 7.9% 12.9%
b &} 235 13.1% 225 11.1%  -4.0% 451 12.8% 464 11.2% 3.0%
ol 70 4.1% 84 4.2%  19.8% 146 4.2% 173 4.1%  18.2%

=28 54 15.9% 71 18.3%  30.2% 112 17.6% 143 18.7%  27.6%

7| Ep* 45 5.8% 57 51%  26.7% 75 5.1% 105 49%  40.7%
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1 — | - = LN (Bt : Aol
2Q 2010 2Q 2011 Sz 1H 2010 1H 2011 s
& 1,793 (100%) 2,033 (100%) 13.4% 3,513 (100%) 4,141 (100%) 17.9%
P 1,616  (90.1%) 1,805 (88.8%) 11.7% 3,236 (92.1%) 3,680 (88.9%) 13.7%
O] =} 101 (5.6%) 106 (5.2%) 5.8% 200 (5.7%) 213 (5.1%) 6.7%
23 77 (4.2%) 120 (5.9%) 56.7% 77 (2.2%) 247 (6.0%) 222.2%
*&H Q| - - 1 (0.1%) - - - 1 (0.0%) -
adHo|a 235 13.1% 225 11.1% -4.0% 451 12.8% 464 11.2% 3.0%
&g 214 13.3% 205 11.4% -4.3% 415 12.8% 423 11.5% 1.9%
O] =} 16 16.1% 17 15.7% 2.9% 32 15.9% 32 15.2% 2.2%
23 5 6.2% 7 5.6% 41.6% 5 6.2% 14 5.7% 196.9%
S Q) 0 - -3 - - -1 - -5 - -
EBITDA 268 14.9% 266 13.1% -0.9% 513 14.6% 544 13.1% 6.0%
&g 243 15.0% 239 13.3% -1.5% 471 14.5% 490 13.3% 4.2%
O| ot 18 18.3% 19 17.6% 5.6% 36 18.1% 37 17.1% 1.3%
230 7 9.1% 11 8.9% 52.4% 7 9.1% 22 8.8% 209.9%
*3fi 2| -3 - - -1 - -5 - -
X AZ S 3571 2B 307 (S 2HAE 3707, OF= 3 570 (LSC 10E) £ / D=k =3 / 2o S5, #1215, eHd
ol 3= HMTIHER 1707 (6.17 LE)
o D§Z AEE: + 134% (SSS +9.2%) . YQlolol ZAQL
o 227 BE(+243%), IIE 7} (+29.9%), B ZX(29.8%)2) - OF2E/MOITIAE(HE,JHH) S5 7t AE0|AS ZA
APz OiEdE 70l -AMGE @Eo = QI TtatH| =7t
o ofE| 28, SEd FMEE HE S UEE 2lRE 2R o8 (104 CHTLE3l, H2a|, '11H O|A|OtZR|A S =H)
© 3% UUE SYATE 28 A 100%X =0 BSER - &%, 20| 7| L /AEN S L3N J|EIG |G L
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=2 At (K-IFRS 27| F)

CREREED
2Q 2010 2Q 2011 == 1H 2010 1H 2011 54
Ofj = -1,696 (100%) -2,010 (100%) 18.5% 3,452 (100%) 4,182 (100%) 21.1%
=L 1,243 (73.3%) 1,522 (75.8%) 22.5% 2,493 (72.2%) 3,120 (74.6%) 25.1%
kel 453  (26.7%) 487 (24.2%) 7.5% 959  (27.8%) 1,062 (25.4%) 10.7%
o« 70 4.1% 84 4.2% 19.8% 146 4.2% 173 4.1% 18.2%
=L 71 5.7% 87 5.7% 23.0% 141 5.6% 173 5.5% 22.9%
5l Q| -1 - -4 - - 6 0.6% 0 - -
EBITDA 106 6.2% 125 6.2% 18.6% 217 6.3% 255 6.1% 17.7%
=L 98 7.9% 119 7.8% 21.9% 193 7.8% 235 7.5% 21.4%
Sl 2| 8 1.7% 6 1.3% -22.0% 23 2.4% 20 1.9% -13.3%
X E 1997 M - 2L 9270 / Q| &= 827|, QI /A0 237}, HIE L 274
o HETE WESTUIET): A +6.2%, 7tS +5.5% o ZZHOI I MEFA(LEAN) TISH
M8l +3.3%, 7HT -2.2%, 2| FE2 +5.2% - 75 POS &8/ tE A Y| 43/ A0lEZ 29
o U2 HEN oz NET ZHHA2[(AHDL B E, 2|H2lF ) e S22 2ot GPMI|d g 1t +1.4%p
‘Only in Lotte Mart' & & &4zt + HHA 3|8 SH3E ESF CRM OHA & L3}
+ PB 1 dH|: 23.2%, EFS&&: 60.6% o XG/RQIZL ST Y ot
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g A==0l 341 386 13.2 639 766 20.0 Q1 Q2 Q3 Q4 Q1 Q2
AlEr=9] 159 193 21.4 306 376 22.9 =xga1 8.9 9.5 10.3 11.1 11.2 12.1
a0 A0l
58T 1o 15 o 12 26 177 s|lel2 9006 9,322 9,659 10,010 | 10,308 10,560
7| Ef20f 82 78 49 141 165  17.0

|Et==< axe 144 149  1.69 1.42 1.77 1.66

ofoiu|g 287 317 105 527 626 188
ol 74H| 20 2 100 39 2 77 A # H|S
agH|2 a1 56 36.6 79 109 380 Q2 FY'10 Q2 FY'il

Al 56.3% 56.6%
Cj4H 2 28 12 -57.1 49 35 -28.6 ° °
1= 19.6% 23.3%
stoH|g 107 137 280 209 266  27.3 * ° °
S AMH|A 18.9% 16.4%

ol 2 H| o1 %  -1.0 151 173 152
J|E 5.1% 3.6%

ofo10[ 2] 54 69 278 112 143 276 £t

MEE(HEH]): +20.0%, 0| MES(MEHT]) +27.6% (TP Ql FZ 1 FI7I2 g X 0 S7HM FXI)
. 7.4%(FY10) — 8.0% (FY11l Q1) — 8.2% (FY1l Q2)

AF 22 AMEEZ| AT AIEH41.4%), DCAHQFIE %21 7,4902(10H1) — 17X 9,1719{(11H1): 156%AI &

03%(10H1) — 4.55%(11H1) A0.48%p (A %M £Zo| X3 2| QX|)
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2Q 2010 2Q 2011 =7t 1H 2010  1H 2011 =7t

o} =24 779 1,118 43.5% 1,476 2,146 45.5%
T 354 421 19.0% 673 820 21.9%
=44 145 180 24.0% 286 349 22.4%
FA2[OrM| & 248 * 488 96.8% 453 * 902 99.2%

7|Ef R HEXE 32 29 -9.4% 64 75 17.2%
ggol< 45 57 26.7% 75 105 40.7%
A TH 15 11 -22.3% 23 22 -3.5%
=40 21 22 5.1% 38 48 25.8%
AZ|OfM = 8 * 25 225.3% 7 * 34 409.3%

71Ef H AART 1 -1 - 7 1 -85.7%

* [2|OtM|2: BIO|E{ {0 &AM =gt
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Q2 FY'10 Q2 FY'11 =2 H1 FY'10 H1 FY’'11 s
R o 404 437 8.1% 783 885 12.9%
0| X2l -22 -29 - -35 -53 -
Q| s}-npd =9 -40 9 - -29 7 -
X EHMZ=Al 201x| 82 19 27 43.6% 30 43 41.0%
7|Et28&9 1 5 337.9% 5 7 32.1%
MHo[<f 362 448 23.9% 755 889 17.8%
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AlLEA (K-IFRS HZ7| )

1 1
(CHRl: L R)
Q2 FY'10 Q2 FY'11 3Z H1FY'10 H1 FY'11 s
i = 2 4,609 5,546 20.3% 9,079 11,235 23.8%
=50l 1,400 (30.4%) 1,654 (29.8%) 18.1% 2,734 (30.1%) 3,356 (29.9%) 22.7%
EHoj 22| H| 975 (21.2%) 1,201 (21.6%) 23.2% 1,906 (21.0%) 2,422 (21.6%) 27.1%
ggoly 404 (8.8%) 437 (7.9%) 8.1% 783 (8.6%) 885 (7.9%) 12.9%
EBITDA 497 (10.8%) 552 (10.0%) 11.1% 962 (10.6%) 1,112 (9.9%) 15.6%
Ol A XtZHH 0] 362 (7.9%) 448 (8.1%) 23.9% 755  (8.3%) 889 (7.9%) 17.8%
ct7]20] 2| 257  (5.6%) 301 (5.4%) 17.1% 556  (6.1%) 643  (5.7%) 15.6%
X|bf=FX|= =0]9 240 277 15.4% 525 601 14.5%
H| XU =FX| & 20| 17 24 41.2% 31 42 35.5%
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2Q '10 4Q '10 1Q ‘11 2Q '11
XA 27,006 29,127 29,526 30,007
2 Ol I KA 1,137 1,242 1,309 1,051
X T KpAH 1,391 1,670 1,667 1,597
=B 13,921 15,485 15,541 15,711
Xpol= ol ARXH 7,899 8,395 8,630 8,697
N T 13,085 13,642 13,985 14,296
A== 145 145 145 145

14

(® LOTTE SHOPPING



Store Network

2007 2008 2009 2010 2011(E)
Domestic Year End Year End Year End Year End Opening Year End
Total Total Total Total Q1 Q2 Q3(E) Q4(E) Total(E)
Department Store full-line store 21 22 23 23 1 24
franchise store 3 3 3 6 6
young plaza 3 3 3 3 3
outlet mall - 2 3 4 1 1 6
Hypermarket 56 63 69 90 2 1 7 100
2007 2008 2009 2010 2011(E)
Overseas Year End Year End Year End Year End Opening Year End
Total Total Total Total Q1 Q2 Q3(E) Q4(E) Total(E)
Department Store Russia 1 1 1 1 1
China - 1 1 1 1 2
Hypermarket China *8 8 ***79 82 +1/-2 1 5 8 95
Vietnam - 1 1 2 1 3
Indonesia - **19 19 22 1 1 2 26

* acquired 8 CTA Makro stores in Beijing and Tianjin.

** acquired 19 Makro stores in Indonesia.
*** acquired 68 Times stores in China.(including 11 supermarket)
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2 1ML 7|= (IRM= W200, 100RP= W 12.0, LOOVND=4 7.94)
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267 1.2% -1.3%
205 13.2% 4.0%
15 92.3% 35.3%
487 7.5% 1.3%
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